influence the health and welfare of people who drink alcohol.
Another way to alter the supply of alcohol is by having commercial servers or social hosts see to it that their customers or guests do not drink too much or do not get in trouble if they do (Chapter 5). Server intervention is encouraged by dramshop laws in over half of the states. These laws make servers liable for damages if they serve an underage or "obviously intoxicated" person who later causes an accident. However, current dramshop laws have proven relatively ineffective. The term "obviously intoxicated" offers little guidance to servers or to members of a jury, and many servers have chosen simply to insure against dramshop liability rather than to take active measures to avoid it. Concerned groups and individuals have suggested that one way to make these laws more effective would be to rewrite them to recognize servers' overall degree of effort, including their willingness to intervene in the drinking of patrons and their efforts to see that patrons have a way to get home safely.
The second category of preventive measures focuses on the drinking practices of people once they have access to alcohol. Education, especially of school-age children, has long been seen as one way for society to shape these drinking practices in beneficial ways (Chapter 6). However, alcohol education in the schools has never been shown to have much effect. One problem may be that this education sets its sights too high. Young people have plenty of problems with alcohol while in school, including violence, peer pressure, accidents, and reduced classroom performance. Lessons that focused on these problems, perhaps by teaching ways to avoid them, could be more useful than lessons that seek to make people responsible drinkers for the rest of their lives.
There are many other forces in society that tend to moderate or increase drinking problems, including friends, family, and the mass media. Among the messages that may influence drinking are alcohol advertising and the frequent depiction of drinking on television (Chapter 7). However, as with violence on television, it is exceedingly difficult to conduct definitive research on the